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FULL HISTORY

Going back 20 years, we now see a resurgence 
in topics relevant to “Preppers”; particularly 
the emergency bag for 72-hour survival. 

Source: Google Trends

UKRAINE CONFLICTNAT GEO 
TV SERIES

COVID

1-in-3 Americans 
consider themselves 
preppers.

Source: Finder Survey

74 million 
Americans 
prepping for 
disaster
Prepping is big business, with 
roughly a third (29%) of the adult 
population in the US dropping a 
collective $11 billion in the last 12 
months on emergency 
preparedness, according to a 
Finder survey.

US preppers spent $11 
billion on emergency 
preparedness in the 
last year. 

https://www.finder.com/personal-loans/doomsday-prepper-statistics

But Americans are not the 
only ones preparing.

http://www.youtube.com/watch?v=mFj_ULMjcNQ
https://www.finder.com/personal-loans/doomsday-prepper-statistics
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SURVIVAL INSTINCS

Survivalism (topic) this year has 
been searched for most by 
Swedes per capita*; 43% more 
than Americans, and almost 
three times as much as Danes 
have searched for things in this 
topic.

Source: Google Trends
*rate of search relative to all other topics by a local population

Top 10 Countries 
Searching for Survivalism (Past year)

Search phrase: 
“Om krisen eller kriget kommer”

Uppsala has shown the most interest 
in the Swedish national preparedness pamphlet: 
“Om krisen eller kriget kommer”. 

Source: Google Trends
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Danes use Google to prepare for many 
things, and use the keyword “forberedelse” 
year-round.  However “forberedelse til krig” 

has grown 130% this past year.

The three top topics Danes were preparing (forberedelse til ____) for this year were: 
1) job interview, 2) exam and 3) colonoscopy

The next ‘forberedelse’ topic is 4) War, which has been searched for 
more than preparing for an 5) MRI and 6) CT scans this past year.

Source: Google Trends

forberedelse til…

HUNKERING DOWN

Denmark has the most 
interest in Bunkers in the 
world, on a relative level.

The Danish interest level has been 27% 
more than the next highest country 

(Germany); and three times higher than 
the global average (worldwide=33).

However this may be do to historical 
sites on the West Coast, or the opening 

of Regan West as a museum.

Top 10 Countries 
Searching for Bunkers (Past 5-years)

Source: Google Trends

http://om-krisen-eller-kriget-kommer


SCANDINAVIAN CRISIS CONCERN

The Berkey water filter is often regarded as the 
Prepper system of choice for home filtration; 

while Sawyer filters go by several product names 
that are together growing in the past 2 years 

Crisis itself as a topic is not 
elevated in Nordic consciousness.

Sweden and Finland have reacted had moments 
more recently of heightened interest in crisis during 
the Russian invasion of Ukraine; when Denmark and 

Norway have stayed relatively stable.  

CRISIS (TOPIC)

CRISIS KEYWORDS 
(KRISE, KRISEN, KRIISI, ETC)

…nor is there much 
difference between 
nordic countries. 

Swedish

Finnish

Finnish

Sweden

Sweden

Finland

Proprietary + ConfidentialProprietary + Confidential

BE PREPARED

Danish Interest in the “prepper” 
topic/community and tactics has just begun 
taking off in early 2024

Prepper (topic) in Denmark, Weekly Volume, Past 5 years

Public interest has risen every 
week since the 2nd week in 

January.

Early Danish interest cropped up on the outbreak of Covid, 
and again on the outset of the Russian invasion of Ukraine.

Source: Google Trends

Prepper (topic) in Denmark, 
Weekly Volume, Past 5 years

LOCAL INTEREST

Central Denmark has the 
highest interest; showing 
47% more searches for the 
Prepper topic than in the 
Capital Region or Zealand.

100

6856

25

Source: Google Trends
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best prepper ________

QUALITY CONSCIOUS

best prepper ________

best prepper food 100

best prepper books 39

best prepper movies 24

best prepper supplies 16

QUALITY CONSCIOUS

Food is top of mind where it comes to quality
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LOCAL INTEREST

Water filtration is also a key topic this past year, as 
recommended by emergency management orgs.

The Berkey water filter is often regarded as the 
Prepper system of choice for home filtration; 

while Sawyer filters go by several product names 
that are together growing in the past 2 years 

Source: Google Trends



Learning to Prep 
is often on 
YouTube

The Canadian Prepper 
(YouTube channel) has been 

the #1 Prepper channel in 
Denmark over the past 5 

years, and globally growing 
at +500% YoY. 

Top YouTube 
“Prepper” Searches 

(DK 2/28/19 - 2/28/24)

canadian prepper 100

ny prepper 16

prepper princess 14

full spectrum survival 8

southern prepper 1 6

city prepper 6

prepper danmark 6

preppers 5

alaska prepper 3

radio prepper 3

sensible prepper 1

doomsday preppers 1

southern prepper 1
1.9K videos | 302K subscribers

city prepper
660 videos | 1.03M subscribers

ny prepper
1.8K videos | 119K subscribers

Alaska Prepper
2K videos | 223K subscribers

Radio Prepper
338 videos | 40.6K subscribers

SensiblePrepper 
806 videos | 851K subscribers

Full Spectrum Survival
160 videos | 376K subscribers

Prepper Princess
603 videos | 09K subscribers 

A look back at the 
most recent crisis.
via online behaviour from Google during the COVID 19 pandemic and lockdown; 
in six charts I made that illustrate trends across populations.

REFLECTION | CASE STUDY

http://www.youtube.com/watch?v=dvx3C7R-R60
http://www.youtube.com/watch?v=5M22aIbNRjY
http://www.youtube.com/watch?v=l_QVteAA1UY
http://www.youtube.com/watch?v=e1MN7ncBE0U
http://www.youtube.com/watch?v=2szf5Eh8YT0
http://www.youtube.com/watch?v=InQccoXX3v4
http://www.youtube.com/watch?v=kCXMmiZiU2Q
http://www.youtube.com/watch?v=UMOVUF6zTNQ
http://www.youtube.com/watch?v=2LZ2AMYJ1Oo
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Chris Zimmerman
insights supporting 

Delayed Gratification

Hvor
Most common Danish searches beginning with “hvor” from Jan 1 to May 1.

Inspired by Alyssa Fower’s Washington Post graphic : Last year, we searched Google for how to tie a tie. Now we’re using it to find toilet paper. 

Last year, we 
searched Google 
for how to tie a tie. 
Now we’re using it 
to find toilet 
paper. 
Reproduction of Alyssa Fower’s Washington Post graphic 

Chris Zimmerman
Google

Hvor
Most common Danish searches beginning with “hvor” from Jan 1 to May 1.

Source: Google Trends Confidential + Proprietary

Brazil
DRAWING 
(CRAFT)

Finland
GAMING CHAIR

Australia
ROOM DIVIDER

Japan
PROJECTION SCREEN

Chile
TREADMILL

Malaysia
COOKWARE & BAKEWARE

Ukraine
PAINT-BY-NUMBERS

Ireland
DUMBBELL

Denmark
PATIO HEATER

Germany
PING PONG TABLE

France
BAKING

United States
DO-IT-YOURSELF

Ecuador
EXERCISE 

United Kingdom
TAKEOUT

Peru
PRINTER

Israel
HAIR COLORING 

Russia
PIZZA DELIVERY

Venezuela
NETFLIX Singapore

ZOOM

Canada
SHORTAGE

Jamaica
CURFEW

Czechia
SEWING 
MACHINE 

China
PANIC BUYING

NEW NORMALHEALTH & HYGIENE

FRESH AIR & OUTDOORS FURNITURE & BUILDING FUN MAKING

FREE TIME & HOBBIES

FITNESS & HEALTH FOOD & COOKING

FROM HOME (X)

Chris Zimmerman

Everyone is #1 at Something 
Global Lockdown Search Trends

https://www.washingtonpost.com/business/2020/04/17/last-year-we-searched-google-how-tie-tie-now-were-using-it-find-toilet-paper/?arc404=true
https://www.washingtonpost.com/business/2020/04/17/last-year-we-searched-google-how-tie-tie-now-were-using-it-find-toilet-paper/?arc404=true
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Portugal
PAINTING
(CRAFT) 

Germany
MODEL BUILDING

Czechia
GARDENING

Norway
TENT

Belgium
BICYCLE

Greece
FURNITURE

Netherlands
HOME IMPROVEMENTUnited Kingdom

DOG (PET)

Sweden
CAT (PET)

Spain
STATIONARY BICYCLE

Denmark
WINE FRIDGE

Italy
FLOUR

Ireland
BANANA BREAD

Ukraine
QUARANTINE 
(DATING)

Lithuania
HAIR CLIPPERS

Turkey
BLENDER

Slovakia
BAKING YEAST

Romania
DESK

France
VIRTUAL TOUR

Everyone is #1 at Something 
European Lockdown Search Trends

Chris Zimmerman
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FRESH AIR & OUTDOORS FURNITURE & BUILDING FUN MAKINGFREE TIME & HOBBIES FITNESS & HEALTH FOOD & COOKING FROM HOME (X)

#1 BARBECUE GRILL

#1 WINE FRIDGE

#1 TRAMPOLINE
#1 PADDLEBOARDING 

#1 YOGA MAT

#1 PATIO HEATER #1 STANDING DESK7 GLOBAL HOME TRENDS 
THAT ARE LED BY DENMARK 
Home trends searched for most by Danes 
during lockdown (past 9-months)

Grills normally spike at 
Easter, and then dip before 

July. Not this year. Searches 
remained at 5X their 

off-season levels right up 
until the end of August. We 
also saw 50% more demand 

from North Denmark than 
the Capital.

Weekly searches broke a 
new record already on March 
15th, and stayed at the level 

for 5 weeks in a row after 
the first lockdown. Demand 

was particularly strong in the 
Central Region.

The desire to take indoor coziness 
outside in the cold peaked in May 
2020, at 2.5x the previous record 
monthly volume. After flat growth 
for 3 years. it grew 83% overall.

Grew at 109%, with especially 
high demand in Southern 
Denmark. This is 100pp more 
than past annual growth rates 
(about 10% on average). 

A dedicated preservation device for a 
wine collection reached an all time 
monthly high at the end of 2020, and 
grew by +47% this year - triple growth 
rates of 2018 and 2019. 

In a shopping context, 
Denmark wanted them 
more than any other 
country under lockdown. 
Sanes searched for them 
+143% more this year 
compared to growth rates 
averaging 0% across the 
past 3 years.  

Danish interest in this 
activity exploded by 210% 
(YoY), up dramatically from 
-11% in 2019. Previous 
weekly search records 
were smashed on May 31, 
remaining there for 10 
more weeks in a row until 
August 16. 

Chris Zimmerman
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how 
worried 
were we? 
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Running sum of rates of daily covid deaths from the 
European Centre for Disease Control and online 
searches within the topic of Coronavirus from Google 
Trends. Play with the raw data from both  here. Google 
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Covid Deaths (per Million, running sum)

PHYSICAL TOLL DIGITAL TOLL

A nine month 
progression of 

Coronavirus in 25 
countries, across digital 

and physical dimensions.Chris Zimmerman
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PHYSICAL TOLL DIGITAL TOLL

How might we better understand Danish people, and 
inform those who seek to be prepared for the next crisis?

      Chris Zimmerman
cjzimmerman/

QUESTION FOR YOU 

https://www.ecdc.europa.eu/en
https://trends.google.com/trends/
https://trends.google.com/trends/
https://docs.google.com/spreadsheets/d/1zFPQR_0rdbLnoLVqLWL-BmzniSJG1AOFsDaJczI6PAk/edit?usp=sharing

